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Giris

Comiyyatin indiki inkisaf morhoalosindo, diinyada gedon proseslorin mii-
rokkab vo ziddiyyatli oldugu soraitdo marketing prinsiplorini hoyata ke¢irmodon
togkilat bazarda somorali faaliyyat géstora bilmoz. Bu, bir torafdon, mohsul va
xidmotlorin hom texnoloji, hom do struktur cohotdon daha miirokkoblogmosi ilo
asanlasdirilir.

Digor torofdon, sosial-igtisadi inkisafin yeni, biliyos osaslanan paradigma-
sima tadricon kecgidlo sosial inkisafin osas amillori tohsil, soristo vo pesokarliq
olmaga baslayir ki, bu da tohsil xidmatlorini qiymotli miistoqil mohsula ¢evirir.

Ucgiincii xiisusiyyot kimi, mohsulda deyil, xidmot istehlak¢ilarmin davrani-
sinda bas veron doyisikliklori geyd etmok istordik. Miiasir istehlak¢1 tokco ehti-
yac duydugu mohsula, onun keyfiyyatino malik olmaq deyil, hom do mohsulun
se¢imi, alinmasi vo istifadasi prosesindon razi qalmagi garsisina mogsad qo-
yur. Bu halda, interaktivlik, fardilik vo hadafloms, sabitlik vo miiddat, imtiyaz
va tarafdasliq kimi xUsusiyyatlorlo saciyyalonon xidmot komponentinin soviyyo-
si barado sual yaranir.

Beloliklo, toskilatlar, asason, toskilatin falsaofasindon, onun makro vo mik-
ro-muhitindon, habelo qurulmus idarsetmo sisteminin xiisusiyystlorindon asili
olan bazarla garsiligh slagenin effektiv yollarini tapmaq {iglin asagidaki vozi-
falarlos tizlosirlor:

o ceviklik;

e Uygunlasma;

e menecment;

¢ vo marketinq sahasinds innovativ idarsetmo foaliyysti yanagsmalarinin

hayata kegirilmasi.
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1. Postindustrial comiyyatds marketinq va tohsil marketinqinin falsafi

dsaslar

Postindustrial comiyyatds tohsil sisteminin falsofi chomiyyati ziddiyyatlorlo xa-
rakterizo olunur. Birincisi, biitiin soviyyalordo biidco vo 6donisli tohsilin vaziyyati ilo
inkisafi arasinda disbalans var. Ikincisi, alverissiz demoqrafik voziyyatlo olaqodar miix-
tolif tohsil xidmotlorina tolobatin strukturunda doyisiklik, onun ali tohsildo artimi, da-
vamli tohsildo ixtisar bas verir. Uglinclisii, milasir marketing sahasinda ixtisasl miito-
xassislorin ¢atigsmazligl vo perspektivli miitoxassislorin digor foaliyyat sahoalorine axini
var. Eyni zamanda, iqtisadiyyatin istonilon sahasi {iglin kadr hazirligin1 vo yenidon ha-
zirlanmasimi da mohz tohsil sahasi tomin eds bilor. Bu soraitds tohsil marketinginin fol-
sofi inkisafi imkanlarmin 6yronilmasi aktual problemos g¢evrilir.

Marketing folsofasi “horokatlondirici inanclar, anlayislar vo prinsiplor sistemidir;
insanin fikir vo inanclarinin mocmusudur”. Marketing falsofasi “nizamnama”dir — biz-
nes vo marketing menecerlorini miioyyan edon bir seya: biznes monfoot oldo etmok
moqsadlorindon alavo, istehlakgilarin ehtiyac va istokloring do diqqet yetirir.

Marketing falsofasi ovvoldon uzunmiiddotli perspektivo yonolmisdi; o, biznesi
istehlak¢1 imtiyazlarina baxmaga vo onlar1 biznesin fayda oldo etmo qabiliyyati ilo mii-
gayiso etmoyo tosviq etdi. Ogor hor hansi bir fordi sirkotdo biznesin faydasi yegano
monfoot kimi miioyyon edilirso, belo do olsun. Bununla bels, bazarda milyonlarla girkot
oldugunu noazors alin, osl mogsad yalniz sahiblorino molumdur.

Marketing sahasi prinsiplori miioyyanlogdiron baxislari formalagdirir, eyni za-
manda geyri-miioyyan istiqgamati ilo falsafi planda nazardon kegirilir. O, sirkoto mogsad
vo istigamat verir, lakin firmanin fordi strategiyasi iigiin xiisusi tolimat vermir [11].

Marketing folsofosi biznes foaliyyeotinin istehlak¢r otrafinda comlonmasini tolob
edir, ona goro do marketingin asas prinsiplorindon biri istehsal olunan1 satmaq deyil,
satilan mohsulu istehsal etmok lazim oldugunu bildirir.

Tohsil marketingi bu ehtiyaclar1 iqtisadiyyat, iimumi folsofi vo humanist doyor—lor
vo soxsi inkisaf baximindan qarsilamaga ¢alisir. Tohsil sektoru xidmotlor kateqoriyasia
daxil edilmoays baslayandan tohsil marketingi diinya tocriibasindo ¢ox boyiik doyisik-
liklora moruz qalmisdir.

Tohsil marketingi dedikdo, tohsil komponentinin strategiyaya vo genislondirilmis
marketing kompleksinin biitiin elementlorino niifuz etmoklo obyektlor vo bazar sub-
yektlori arasinda uzunmiiddatli garsiliqh faydali slagolorin yaradilmasi vo inkisafindan
ibarot olan miiasir menecmentin folsofosi basa diisiiliir. Eyni zamanda, doyar sistemino
istehsal¢1 va istehlak¢inin qarsiliglt inami, memnunlugu, malumatin tamhgi, olgatanligi,
rabito kanallarinin interaktivliyi, xidmot komponentinin keyfiyyati, birgo foaliyyat vo
birgs yaradicilig, sabitlik kimi anlayislar daxildir [5, s. 158].

Miiasir elmi vo folsofi ndqteyi-nazarindan tohsilin asas vozifosi soxsiyyatin milli
vo diinya iqtisadi, intellektual potensialinin dastyicisi, istehlakgisi, istifadogisi vo yara-
dicis1 kimi somarali tokrar istehsalidir.

Postindustrial comiyyotda tohsil xidmotlorinin marketingi igtisadiyyatin on dina-
mik inkisaf edon perspektivli sahslorindon biridir. Bu marketing novii fordin tohsile olan
ehtiyaclarini, tohsil miiossisasinin iso inkisaf vo rifah ehtiyaclarini 6domoya yonal-
misdir.

Tohsil marketingi Odonisli tohsil xidmatlori bazarini Oyronir. Marketingdon
istifado hor bir tohsil miiossisasine omok bazarindaki voziyyati izlomoays, ona uygun
olaraq tohsil xidmatlorinin hocmini va keyfiyyastini tonzimlomaye imkan verir.

Marketinqg miinasibaotlorinin istirak¢ilar1 tohsil miiossisalori, istehlak¢ilar (fiziki
soxslor, miiossiso va toskilatlar, dovlat), vasitagilor, habels tohsil xidmatlarinin bazarda
tosviqi ilo moggul olan ictimai strukturlardir.
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2. Tohsil marketinqinin subyektlari va obyektlari

Tohsil sahasindo marketinqin subyektlori arasinda toloba, dinloyici soxsiyyeti
xiisusi rol oynayir. O, tokca tohsil xidmaotlorinin maddi dasiyicisi, Otiiriilon biliklor xo-
zinasi deyil, tokco onlarin omok prosesinin istifadogisi deyil, hom do yegano son isteh-
lak¢isidir. Insan tohsil xidmetlorinin digor istehlakgilarindan onunla farqlonir ki, o,
tohsil potensialindan tokco maddi vo digor nematlor yaratmagq, nainki ¢érok pulu gazan-
maq Ugiin deyil, hom do 06zii {iclin, bilavasito 6z ehtiyaclarmi, ilk ndvbads, idrak
ehtiyaclarin1 6domoak ti¢iin istifads edir [9, s. 23].

Tohsil marketinginin asas obyektlori omtos vo xidmatlordir, onlar hom do miiossi-
solor, arazilor vo yaxud fiziki soxslor ola bilor. Qeyd etmok olar ki, oksor hallarda tohsil
xidmatlori marketinginin obyekti bazarda miibadils ti¢lin toklif olunan istonilon obyekt-
dir.

Tohsil marketinginin obyektlori bir-biri ilo faal qarsiliqhi slagads olurlar. Talobalor
ticlin tohsil miiassisasinin yeri vo onlarin yasamaq ti¢iin hansi imkanlara malik olmas1
vacibdir, bu vaziyyatds arazi kimi tohsil xidmatlorinin marketing obyektina xiisusi diq-
qgot yetirilir.

Tohsil xidmotlorinin falsafi xiisusiyyatlorini asagidaki kimi ayird etmok olar:

- tohsil xidmatlarinin alds edildiyi ana qodor maddi va geyri-maddi deyildir;

- tohsil xidmotlori onlar1 toqdim edon subyektlordon ayrilmazdir, eyni vaxtda
istehsal vo istehlak olunur;

- tohsil xidmatlorinin keyfiyystinin uygunsuzlugu bura daxildir.

Tohsil xidmotlorinin keyfiyyati biitovlikdo comiyyetin inkisafina tosir gostorir.
Buna gora do, tohsil xidmatlorinin keyfiyyotinin dovlot nozaratinin toloblorino uygun-
lagdirilmasi, zamanla tohsil xidmatlorinin oshomiyyatli uzunlugunun tomin edilmasi vo
tohsil xidmatlorinin qorunmasi vacibdir.

3. Tohsil marketinqinin maqsadi vo mahiyyati

Tohsil marketinginin mogsadi regional amok bazarinin tolobatini nozora almaqla
fordin vo biitovliikkde comiyyatin tohsil ehtiyaclarmin 6donilmasini tomin edacak tohsil
sisteminin (bazar soraitinds tohsil sisteminin qorunmasi vo inkisafi) inkisafi ticlin sorait
yaratmaqdan ibarotdir.

Tohsil sahasindo marketingdo dovlata xiisusi rol verilir. O, marketing miinasi-
batlori subyektlorinin inhisarc¢iligdan, habelo biznesdo vo reklamda vicdansizligdan hii-
quqi miidafiosini tomin edir.

Dovlat tohsilin aparildigi pess vo ixtisaslar siyahilarimi miioyyon edir vo tohsil
xidmaotlorinin osas spektrini formalasdirir. Tohsil miiossisalorinin sertifikatlasdirilmasini
va dovlet akkreditasiyasini hoyata kegirir, yani tohsil xidmatlorinin keyfiyyatinin, onun
tohsil standartlarina uygunlugunun tominatgisi kimi ¢ixis edir.

Miiasir miistorilor yiiksok texnologiya vo istehlak miihitindo yasayirlar, burada
osas yer artiq ehtiyaclara deyil, istok vo toloblors verilir. Tolobslor vo onlarm vali-
deynlori mediada kiitlovi reklam, qabul imtahanlar1 va qiymatlorin boliisdiiriilmasi li¢iin
onlayn girig formalari, miisllim heystinin yiiksok pesokar keyfiyyotlori vo dvladlarmin
soxsiyyatinin inkisafi ti¢iin rahat miihiti gozloyirler.

Bu sobobloro goro tohsil marketingi onun komponentlorinin illik nazordon ke-
¢cirilmosini tolob edir: biidco, tolobolorin sayi, istehlaket istoyi, vakant vozifolor vo iso
gobul xidmatlori vo s..

Bazar inkisaf edir vo tohsil miiassisalorindon tolobslors tohsil vermok tigiin yeni
metodlar totbiq etmoyi tolob edir. Bu o demokdir ki, bir ne¢o il ovval hazirlanmig
marketing xidmatlori miiasir bilik institutlarinda maraq calb eds bilmoyacok. Bununla
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bela, A.P.Pankruxinin aragdirmasina goro, tohsil miiossisolorinin istehlakei toskilatr asa-
gidaki1 funksiyalar1 6zlinde saxlayir:

-tolobat barads tohsil miiossiso vo strukturlarinin, vasitogilorin vo fiziki gsoxslorin
molumatlandirilmasi;

-tohsil miiassisolorinin keyfiyyatino vo onlarin golocok iscilorine peso, vozifo
baximindan xiisusi toloblorin miioyyan edilmasi, tohsil miiassi—salo—rinin keyfiyyatinin
qiymatlondirilmosinde miivafiq istirak;

-mozunlarm golocok faaliyyati liclin yerin, somoarali soraitin miioyyon edilmasi vo
bu sartlora amol olunmasi;

-xorclorin tam vo ya qismon 6donilmasi, 6donis vo ya gostarilon xidmatlora goro
kompensasiyanin digor formalar1 [8, s.74].

Bu kontekstdo tohsil miiossisalori tohsil foaliyyatinin togkilini tomin edon vo satan
subyekt kimi ¢ix1s edorak, tokliflor hazirlayir.

Qeyd etmok lazimdir ki, miiasir tohsil miiassisalori raqabatli miibarizoys giriblor:
tohsil miiassisolori dovlot subsidiyalarmin asagir olmasi, miistorilorin sizmasi vo tohsil
miiossisosindon gdzlontilorin bdylik olmasi sobabindon valideynlorin naraziligi sorai-
tinds yasamalidirlar.

Tohsil marketinqinin mahiyyatini miisyyan etmak {i¢lin onun funksiyalarina miira-
ciot etmok lazimdir. Marketing ndqteyi-nazorindon tohsil miiossisasinin funksiyalarina
asagidakilar daxildir:

- tolobalors tohsil xidmaotlorinin goéstarilmasi, zaruri bilik, bacariq vo vardislarin
otilirtilmasi (ham mazmun, hom hacm, ham ds ¢esid vo keyfiyyst baximindan);

- miivafiq tohsil xidmaotlorinin istehsali vo gostorilmosi, habelo golocok miitoxas-
sisin goxsiyyetini formalagdiran tosirlorin gostorilmosi;

- potensial, faktiki toloboalora vo isogodtiironlors informasiya vo vasitogilik xidmaot-
lorinin gostorilmosi, o climlodon golocok is soraiti, tohsil xidmatlorinin hacmi, qaydasi
vo maliyyolosdirilmosi monbalori barads onlarla raziliq aldo etmok vo s.

Tohsil marketinqindo moarkozi yeri asagidakilar1 6ziindo comlosdiron marketing
kompleksi tutur:

1. Mohsul kimi xidmat: tohsil xidmotlorinin ¢esidi kifayst qodor genisdir, miisto-
rilorin, comiyyatin toloblori, elmi-texniki toraqqi nozors alinmaqla daim vo intensiv ye-
nilonir. Tohsil xidmatlorinin gostorilmasi proseslori vo texnologiyalar1 kifayot qodor ce-
vikdir va asanliqla uygunlasdirila bilir.

2. Xidmotin qiymati: tohsil xidmetlorinin qiymotlori bazarin, orada foaliyyot gost-
oron raqiblorin, effektiv talobin migdarmnin tasiri altinda formalasir, qiymotdon xidmatin
yerlosdirilmasi tigiin do istifads oluna bilor.

3. Xidmatlorin paylanmasi kanallart: xidmatlors olan tolobatin 6donilmosi vo onla-
rin istehlakgilara togdim edilmosi prosesindos istirak edon miistoqil toskilatlar mocmu-
sudur.

4. Bazarda xidmatlorin togviqi sistemi: tosviqat foaliyyoti tohsil xidmatlori isteh-
lak¢ilarmin konkret hadof qruplarina, miimkiin vasitogilors yonsaldilmisdir.

Tohsil xidmatlori bazarinda togviq sisteminin asas vasitaloridir, bazar proseslorinin
tonzimlonmasine va tohsil bazarmm dyronilmosina yonaldilir vo tohsilde fordin, inkisaf-
da olan tohsil miiassisasinin, firmalar vo diger miistori toskilatlar1 insan resurslarinin
artimida, iimumi soxsi, intellektual potensialin genislonmis tokrar istehsalinda ehtiyac-
larinin on somarsli sokildo ddonilmasing gotirib ¢ixarir.

A.P.Eqorsina gora, tohsil marketingi ¢ox intensiv inkisaf edorok muasir igtisadiy-
yatda ikili rol oynayir. Birincisi, bu, iqtisadi inkisafda tohsilin x{isusi ohomiyyati ilo
baghdwr. Miiasir texnologiyalar inkisaf etmis 6lkolordo hoyatin yiliksok soviyyesini vo
keyfiyyastini tomin edir. Onlar iqtisadi artimin yuxari haddini miisyyon edirlor ki, onun
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tempi, yeni sonayelosmis 6lkalorin tocriibasine gora, ¢ox yiiksok ola bilor. Miiasir texno-
logiyalar har kos iiciin slcatandir, lakin yayilmasi shalinin sistemindon vo tohsil saviy-
yasindon asilidir. Beloliklo, tohsil marketingi tohsil ideyasmin yayilmasi ilo olagalidir.

Ikincisi, diinyanm oksor 6lkolorinda tohsil miiossisalori biidco vasaitlori, ianalor vo
tohsil xidmotlorine gore haqq tutulmagla alinan vosaitlor hesabina dastoklonir. Miixtalif
maliyys manbaloari oksor tohsil togkilatlari ticlin marketinqg kompleksinin daimi genislon-
dirilmasini tolab edir [6, s.112].

Tohsil marketinginin folsofi xiisusiyyastlori bazarin tohsilin sertifikatlar vo diplom-
lar soklindo rosmi maddi tomsilgiliyine sadigliyi ilo miioyyan edilir.

Tahsilin ndvlorinin, texnologiyalarinin vo bazarlarinin miixtslifliyi bu sahado mar-
keting kompleksinin biitiin tisullarmin arsenalindan istifadoni miioyyan edir.

Tohsil xidmatlori bazarinda tosviq sisteminin asas vasitolorino reklam daxildir.
Aydin sakildo miioyyan edilmis reklamg1 torafindon tohsil xidmatlarinin geyri-soxsi toag-
dimat vo tobligatinin istonilon 6donisli formasi; satisin tosviqi-tohsil xidmotinin alin-
masini vo ya satigini togviq etmok tigiin qisamiiddatli hovaslondirici tadbirlor vo tisullar
sistemi; fordi satig — satis moagsadilo bir vo ya bir ne¢o potensial alici ilo s6hbat zamani
tohsil xidmatlorinin sifahi toqdimati; ictimaiyyatlo alagalor-tohsil miiassisasi ilo icti-
maiyyatin miixtalif tobaqgalori arasinda slagalorin yaradilmasina va saxlanmasina yonal-
mis planlagdirilmis uzunmiiddatli soylor vo s.

Tohsil xidmatlorinin marketingi xidmotin 6ziiniin va biitovlikds tohsil sahasinin
xiisusiyyatlori ilo miioyyon edilon bir sira xiisusiyyotloro malikdir. Bunlar arasinda:
tohsil xidmaotlorinin son istehlak¢isinin faal rolu; tohsil xidmotlorinin géstorilmasinin
naticolorinin miioyyonlosdirilmosinin gecikmis xarakteri; omokdashigm prioritetliyi vo
tohsil xidmotlori gostoranlor arasinda rogabotin somoaraliliyinin mohdudlasdirilmasi;
dovlatin tohsil sahasinds xiisusi rolu va shamiyyati, o climlodan tohsilin inkisafinda isti-
rakinin zoruriliyi daxildir.

Natica

Tohsil marketinginin xiisusiyyatlorini nozardon kegirorkon asagidaki problemlor
miioyyan edilmisdir:

- tohsil xidmatlori marketinginda istehsal yoniimiiniin tstiinliik togkil etmasi;

- miiossisado ixtisaslagsmigs marketing xidmotinin olmamasi, xidmaotlorin togviqi
funksiyalarmin soristosiz xidmatlora verilmosi.

Miivafiq olaraq, tohsil xidmatlori sahosindo marketinqdon istifadonin tokmillos-
dirilmasi {igiin asas istigamatlor asagidakilar olacaqdir:

- tohsil xidmatlorinin marketinginds bazar yoniimliilitys ke¢id;

- ixtisaslagmig marketinq xidmatinin yaradilmasi va s.-dir.

Beloliklo, tohsil marketingi tohsil togkilatinin bazarda yerlosdirilmasi, torafdasliq
va sosial kommunikasiyalarin inkisafina komok edon tosirli vasitadir. Bu giin tohsil xid-
matlorinin tosviqi imkani kifayst qodor genis sokilds togdim olunur. Marketing alotlori
tohsil xidmatlori toklif edon togkilat torafindon hadsflonan biitiin auditoriyanin malumat-
liligin1 tomin etmays qadirdir. Eyni zamanda, marketinqin miixtslif novlorinden va stra-
tegiyalarindan istifado olunur ki, bu da tohsil sahosindo marketing faaliyyotinin effek-
tivliyini artrmaga imkan verir.

ODOBIYYAT

1. Azorbaycan Respublikasinda tohsilin inkisafi {izro Dovlst Strategiyasi. Azorbaycan
Respublikas1 Prezidentinin 2013-cii il 24 oktyabr tarixli ndmroli Serencami ilo tasdiq
edilmisdir. Azarbaycan moktabi, 2013, Ne5, s.12. (https://e-ganun.az/framework/27274)

10



Miisliim NOZOROV

2. Allahverdiyeva M. Beynolxalq marketing. Darslik. Baki: Iqtisad Universiteti nosriyyati,

2010, 444 c.

Falsofs ensiklopedik liigati. Baki, 1997, 520 s.

Nozarov M. Toahsilin sosial-folsafi asaslar1. Baki: ADPU, 2023, 456 s.

Houmna W. OOpa3oBaTelbHBII MapKETHHT-COBPEMEHHBIM 3Tal MapKeTHHTa B3aUMO-

oTHomeHu# /. dynnamentanbphbie ucecnenoanus. 2013, Ne4, ¢.158-161

(https://fundamental-research.ru/ru/article/view?id=31118)

6. Eropmma A. MeHeIKMEHT, MapKETHHT U 9KOHOMHKA oOpa3oBanus: YueOHuK /. [Ton pen. A.
I1. Eropmmna H. Hosropon: HUMB, 2011, 624 c.

7. Kornep ®@. Mapketnsr meHemkMenT. Dkcnpecc-kype. / . Kornep, CII6.: [Tutep, 2012, 496
C.

8. IlankpyxuH A. MapkeruHr o00pa30BaTElIbHBIX YCIYT B BBICIIEM U JIOMOJHUTEIHLHOM
obpaszoBanuu. Mocksa: Uuteprnpakc, 2009, 247 c.

9. CarunoB C. MapkeruHr 00pa3oBaTeNbHBIX YCIYT B peruoHe. Mapketunr B Poccuu u 3a
pyoexxom. Mockga: 2013, Ne5, c. 23-25

10.CapcenoBa D. CtpaTernd COBPEMEHHOTO MapKeTHHTa B cdepe o0pazoBaTeNbHBIX YCIyr//.
Bormpocsr axoHomuku U ynpasienus. 2017, Nel (8), ¢.54-57

11.https://www.marketch.ru/marketing-essentials/marketing-concept-and-philosophy-
marketing/

ok~ w

Pe3ztome
Mycnum Hazapoes

Dunocohckue ocodeHHocmuU 00PA306AMENTBHOZ0 MAPKEMUH2A 6 NOCHIUHOYCMPUATILHOM
obwecmee

B crathe paccMaTpHBAIOTCS aKTyalbHOCTh HMCIIONb30BAaHUS MapKeTHHra B cdepe oOpa3oBaTenb-
HBIX YCIIYT, IOHATHE 00pa30BaTENbHOI0 MapKeTHHIa, CyObEKThl MapKeTHHIOBBIX OTHOLICHHUH B cdepe
00pa3oBaHust ¥ MOTPEOUTENN 00pa3oBaTebHbIX yciyr. JlaHa knaccuukanus BUIOB MAPKETHHrA U TIPH-
BEJICHBl CTpaTeTHM MX NpuUMeHeHus B cdepe oOpaszoBanus. IloHsATHEe 00pa30BaTENBHOrO MapKETHHIA B
MOCTHHAYCTPHUAILHOM 00LIECTBE, CYOBEKTHI M OOBEKTHI 00Pa30BaTEIBHOIO MAPKETUHTa, €ro LENb U CYIII-
HOCTb, (UIOCO(CKHUE OCHOBBI 0COOCHHOCTEH M (PYHKIHMIT 00pa30BaTEILHOrO MapKETHHTa, a TAKKe opra-
HHU3ALOHHbIE OCOOEHHOCTH CHUCTEMBI MapKETHHIra MPEIOCTABICHUS 00pa30BaTENbHBIX YCIYT B IIOCTHH-
JyCTPHAIIEHOM OOIIIEeCTBE.

INoka3zansl ¢uIocodcKkre OCHOBBI MAapKEeTHHTa M 00pa3oBaTEIbHOI0 MAapKETHHIa B IOCTHHIYC-
TPUAJIbHOM OOIIECTBE, CYIIHOCTh, LIEJb, XapaKTePHCTUKH (HIOCOGUHN MapKeTHHIa, HEONPeNeIeHHOCTh
¢dunocopur MapKeTHHTA.

AHaNMM3UPYIOTCA NEPCHEKTUBBI Pa3BUTHS MapKEeTHHTa 00pa30BaHMS C TOYKHM 3PEHHS ITOBBILICHHS
€ro KavecTBa, YINIyOJEeHUs PBIHOYHOI'O MO3HIMOHUPOBAHUS, COBEPIICHCTBOBAHUS KOMMYHHUKAIMOHHBIX
OCHOB MapKEeTHHIOBOW NIeATEIBHOCTH 00pa3oBaTENIbHBIX OPraHU3allid, a TaKKe PasBUTHA HHCTPYMEH-
TaJBHOM 0a3bl MPOABIKEHUST 00PA30BATEIBHBIX YCITYT.

Otpaxkensl (punocockoe 3HAUCHUE CUCTEMBI O0PA30BaHHs B MOCTHHAYCTPUAIBLHOM OOIIECTBE,
CIIeIYIOIE XapaKTePUCTHKN 00pa30BaTENbHBIX YCIYT, OCHOBHBIE CPEICTBA IPOIBIDKCHHS CHCTEMBI Ha
PBIHKE 00pa30BaTEIbHBIX YCIyT, QYHKIMN 00pa30BaTENbHOTO YUPEKACHUS C TOYKH 3PEHUS MAapKETHHTa.
C TOUYKH 3peHHUs] MAPKETUHTA, IPUHIUIIEI 1 METOMBI IEeATEILHOCTH 00pa3oBaTeIbHOIO yUPEXKICHH, IPO-
LECChl M TEXHOJOTMH IPEJOCTAaBICHUS O00pa30BaTEIbHBIX YCIYr, (yHKIHMH IOTPEOHTENbCKOM opra-
HHU3alMK 00pa30BaTENIbHBIX YUPEKICHUH, 3HAUCHHUE MECTOIMOJIOKEHUS 00pa30BaTeNbHOIO YUPEXKACHUSI
JUIs O0YHarOIIMXCs U KaKUe BOBMOKHOCTH Y HUX JIIS )KU3HH O0CYKIAIOTCSL.

MapkeTrHr 00pa3oBaHUs TPAKTyeTCsl Kak 3(PQEKTUBHBIH HHCTPYMEHT, TIOMOTAOMINI Pa3BUTHIO
00pa3oBaTeNbHON OpPraHU3aliK Ha PHIHKE, MAPTHEPCTBE U COLMAIBHBIX KOMMYHHUKALHAX. Mccnenyrores
0COOCHHOCTH HCITOJIb30BAHUS MapKETHHTA B chepe 00pa3oBaTENbHBIX YCIYT, H3ydaeTcs HE00X0IUMOCTh
aKTUBHOT'O MCIOJIb30BaHUS MAPKETUHTOBBIX TEXHOIOIHH JUTS MOBBIIICHUS KOHKYPEHTOCIIOCOOHOCTH BY3a
Ha PBIHKE 00pa30BaTENBHBIX YCIYT.

B crathe MapkeTHHT 00pa30BaTeNbHBIX YCIYT M 00pa3oBaTenbHas chepa B LEJIOM: OTCPOUCHHBIH
XapakTep ONpeleNicHHS Pe3ylbTaTOB OKa3aHWs 00pa30BATEIBHBIX YCIIYT; MPUOPUTU3ALMUS COTPYIHH-
YecTBa M OrpaHu4eHHe 3(P(PEKTHBHOCTH KOHKYPEHIIMU MEXKAY MOCTaBIIMKAMH 00pa30BaTeNbHBIX YCIYT;
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Iloxa3aHbI Takue OCO6CHHOCTI/I, Kak ocobast POJIb TOCYAapCTBa B c@epe 06pa3OBaHI/I${, OCHOBHBIC HaIIpaB-
JICHUSA COBCPUICHCTBOBAHMS UCIIOJIb30BAHNSA MAPKCTUHI'A B C(bepe 06paSOBaT€J'H)HI)IX YyCayr.

KuaroueBble ciaoBa: obOpazoganue, ¢hurocopus mapkemunea, Mapkemume, 00pa308amebHbill
Mapkemume, 06pazosamenvHule YCiyeu, MApKemuH206as 0esmeibHOCb

Summary
Muslim Nazarov

Philosophical Features of Educational Marketing in Post-Industrial Society

The relevance of using marketing in the field of educational services, the concept of educational
marketing, subjects of marketing relations in the field of education, and consumers of educational
services are reviewed in the article. The classification of marketing types is given and their application
strategies in the field of education are given. The concept of educational marketing in the post-industrial
society, the subjects and objects of educational marketing, its purpose and essence, the philosophical basis
of the features and functions of educational marketing, and the organizational features of the marketing
system for providing educational services in the market are discussed.

Philosophical foundations of marketing and educational marketing in post-industrial society,
essence, purpose, characteristics of marketing philosophy, uncertainty of marketing philosophy are
shown.

The development prospects of education marketing are analyzed in relation to the improvement of
their quality, deepening of their positioning in the market, improvement of the communication bases of
the marketing activity of educational organizations, as well as the development of the instrumental base
for the promotion of educational services.

Philosophical importance of the educational system in the post-industrial society, the following
characteristics of educational services, the main means of the promotion system in the market of
educational services, the functions of the educational institution from the point of view of marketing are
reflected. From the point of view of marketing, the principles and methods of the educational institution,
the processes and technologies of providing educational services, the functions of the consumer
organization of educational institutions, the importance of the location of the educational institution for
students and what opportunities they have for living are discussed. Education marketing is interpreted as
an effective tool that helps the development of educational organization in the market, partnerships and
social communications.

The characteristics of the use of marketing in the field of educational services are investigated, the
need to actively use marketing technologies to increase the competitiveness of the university in the
market of educational services is studied.

In the article, the marketing of educational services itself and the educational field as a whole: the
delayed nature of determining the results of the provision of educational services; prioritization of
cooperation and limiting the efficiency of competition between providers of educational services; features
such as the special role of the state in the field of education, the main directions for improving the use of
marketing in the field of educational services are shown.

Key words: education, marketing philosophy, marketing, educational marketing, educational
services, marketing activities
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